
Content Strategy 
Client:  
URL:  
 
 
Summary: By utilizing a variety of content types and channels our content strategy will be targeted to 
current nurse travelers and those nurses that may be interested in giving travel nursing a try.  Our 
content will focus on the benefits of being a travel nurse, how to be a travel nurse, difficulties with being 
a travel nurse, testimonials and the differentiators between [client] and other travel nurse agencies. 
 
The following will provide a 3-phased content strategy to be put into place over the course of 3-months. 
From polishing your website, to building a blog, to doing a survey of traveling nurses, to social media 
campaigns, to starting a newsletter, to pushing an email campaign. 
 
Phase 1 
Duration: 1-Month 
 
Website  
Based on the recommendations provided on the Website UX/UI audit I’m recommending a website 
refresh of content and design. This would include the creation of content for some of the new sections: 

• Midwest Discovery (a section about working and living in the Midwest with a focus on areas 
[client] services) 

• FAQ 
 
Survey of Nurse Travelers 
I think it would be extremely beneficial to do a survey of nurse travelers that you employ, as well as 
those that have never worked for your organization. It would be helpful to get inside information on 
why they chose to work in certain areas, why nurse travelling and not regular nursing, how they chose a 
recruiter/hospital/healthcare institution, difficulties they face, why they love it, etc. We could utilize 
mailing lists you already have, or purchase some for our target demographic. Survey Monkey is an 
option to push out these surveys and provides useful analytics.  
 
Content Calendar 
In order to move into phase 2, it will be necessary to develop a content calendar that aligns with our 
content strategy, broken up by day/week/month for the remainder of two months. This content 
calendar will include date, channel, content type, content subject, and associated media.  
 
Phase 2 
Duration: 1-Month 
 
Blog 
I would develop a blog to be included on the [client] website. The blog would not be a hard sale to get 
people to sign-up or apply for a job but become an information portal folks can check out because they 
find the content interesting. The sale would be soft with a light CTA at the end of each blog. Once we 
have a few blogs up, we can regularly publish blogs once a week. Blogs can be shared on social media to 
increase followers, and the content can later be utilized in a newsletters and email campaigns. Potential 
blogs could include: 
 



• What to Expect: Travel Nursing Year One 
• Packing Light: How Travel Nurses Lighten Their Load 
• 5 Things Hospitals Look for in a Travel Nurse 
• How to Become a Travel Nurse 
• 12 Nurses to Follow on Instagram 
• Why Every Nurse Should Try Travel Nursing At Least Once 
• Travel Nursing with a Family: Tips & Tricks 
• Your Travel Nurse Tax Guide 
• Travel Nursing & Housing: Top 5 Questions to Ask 
• Eating Healthy on the Road: 10 Delicious Recipes 
• The Nursing Salary Roundup: How much are nurses getting paid? 

 
 
Meet Our Travel Nurses 
This would be a profile with some of your travelers to include a photo of their choosing. This can be a 
constantly changing feature of our website, as we get more and more testimonials. This content would 
be an additional section on the Next Move Website and would be easily shareable on social media. A 
sample profile could look something like this: 

    
 
 
Phase 3 
Duration: 3-Month 
 
Social Media Campaigns 



Towards the end of this process, and once we have all the content, blogs, testimonials finalized, I think 
it’d be good to start several social media campaigns. We can publish upcoming events (relevant to nurse 
travelers), engage with other nurse travelers and create informative but fun campaigns to meet our 
main objective: build our nurse pool. In order to have an effective social media strategy, I’m 
recommending the creation of a social media calendar, regular daily postings, engagement with the 
community via social channels, and reporting on analytics to learn and adjust content moving forward. 
Social channel recommendations: Instagram, Facebook, LinkedIn.  
 
Campaigns can include: 
 
Travel Nurse Openings 
A campaign where once or twice a week we feature a travel nursing job of the week with as much detail 
as we can provide. Potential hashtags: #NursingJobs #NextMove2Jobs. For all channels 
(Facebook/Instagram/LinkedIn) this would be a graphic as graphics do better on social. We can use a 
multitude of types of graphics ranging from illustrations to images.  A sample graphic might look like:  
 
 

 
 
 
Nurse Life 
We can build followers by utilizing popular hashtags like #nurselife, #travelnurse, #travelrn, while we 
socialize our testimonials and publish unique memes only a nurse would get. Again, graphics would 
always be used, either an image, or a graphic created in canva.com. Samples include:  
 



       
 
 
Your Next Move 
We can push our blog content on social channels, as each blog will have a soft CTA – this would be a 
great campaign to get readers to make their next move and connect with your organization. All blogs 
will have imagery – which will be utilized on social channels with a short summary of the content. 
Potential hashtags #yournextmove #intheknow #travelnursing101 
 
Newsletter 
Once we have enough blog content, we can put a link to “sign-up for our newsletter” on the website 
(which will include some verbiage about “latest job openings”). The newsletter will include links to 
previously published blog content, highlighted travel nurse openings, announcements, and contact 
information. It will be very simple and not super graphic. We’ll always have an “unsubscribe” button at 
the bottom, as that’s the industry standard – and the newsletter should go out on a regular basis. Either 
bi-monthly or monthly, so as to not inundate people with information they may not want to see all the 
time. The idea is to be fun and informative and encourage nurses (whether travelers or not) to connect 
with you. Sample: 



 
 
Email Campaign 
Now that all the content is in place and the website is looking great and robust – we’ll want to try out an 
email campaign to see if we can’t build the travel nursing pool. We’ll create 6 emails total, going out 
once every 1.5 weeks. We’ll touch on various aspects of what Next Move Offers: higher salaries, more 
1:1 time with recruiter, better work/life balance, stress-free life, support, etc. The email campaign will 
start with some A&B testing to see which email subject lines work best, and what layout gets more 
people to click the “more info” CTA. It would also include a link to our latest newsletter.  
 
 


